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Sales drives revenue. Opera-
tions determines profitability.
AdMonsters extends its unique focus 
on ad operations and technology 
with OPS, a new one-day event em-
bracing the entire online advertising 
community. OPS is open to anyone 
and everyone seeking to maximize 
profitability through operational 
excellence in the $22.7 billion online 
advertising and media marketplace. 
Business leaders know that opera-
tions is a competitive differentia-
tor. The operational systems behind 
online advertising are becoming the 
backbone of the entire media indus-
try. While business managers know 
that operations is the key to profit-
ability, many of those same manag-
ers don’t understand the key issues 
in operations.

Who attends OPS?
OPS is an event for anyone who 
heads an operations team, or who 
has a vested interest in their opera-
tions teams success. OPS attendees 
will range from CEOs, VPs of Sales, 
& Heads of Business Development to 
those who lead operations teams 
from across the industry.

What is OPS?
First and foremost, OPS is about 
online ad operations and technology. 
The agenda will be focused on cur-
rent industry trends and how those 
trends will manifest in the future. 
We will also be discussing specific 
operational and technical challenges 
and solutions. The agenda for OPS 
will combine thought leadership from 
our sponsors, and pragmatic ses-
sions led by members of the Ad Ops 
community. Like our other confer-
ences, OPS builds on AdMonsters 
unique model that puts an emphasis 
on personal interaction. Attend-
ees are given the specific tools and 
methods to connect with and learn 
from their peers.

OPS will run from 9:00 AM 
until 5:30 PM on Tuesday 
November 23rd 2010. 
Highlights of the day include:

 � 2 Keynote Addresses
 � 4 Sponsor led sessions pre-
sented by the leading technol-
ogy and service providers in the 
industry

 � 6 “OPS Focus On...workshops. 
These smaller sessions will a 
deep-dive on the industry’s most 
pressing challenges

 � Breakfast & Lunch
 � Evening Wrap Party at Chelsea 
Lighthouse personal interaction. 
Attendees are given the specific 
tools and methods to connect 
with and learn from their peers.



What you receive:
 � Premier Sponsorship
 � Introduce topic and speaker of 
either AM or PM Keynote

 � On Site branding including:
 � Sponsor logo in the main con-
ference room for the duration 
of keynote

 � Sponsor logo displayed on 
screens at the venue through-
out the day

 � Complimentary pass for pre-
senter 

 � 1 additional free pass to the 
event, which can be used for 
staff or for customers and 
clients

 � Company listed on the event 
website as a ‘Premier sponsor’

 � Logo in the program accompa-
nying Keynote Description

 � Attendee Database

Keynote Sponsorship 
$10,000 - 2 available
Introduce one of the two keynote 
addresses, held in the morning and in 
the afternoon. The keynote sponship 
offers incredible exposure to the en-
tire audience. A premier sponsorship, 
the keynote is for companies looking 
for high-visibility and maximum im-
pact on the audience.

Speaking Sponsorship 
$12,000 - 4 available
The majority of sessions at OPS are 
hosted by operations leaders from 
publishers, agencies, and networks. 
There are, however, a few opportuni-
ties for your company to lead a session 
and demonstrate thought leadership 
in online ad operations. This is an excep-
tional opportunity to share a product 
road map, demonstrate your products 
improve ad ops efficiency, There will be 
two sets of two concurrent sessions.

What you receive:
 � Premier Sponsorship
 � A 45-minute speaking slot on the 
agenda

 � Complimentary pass for your 
speaker

 � 1 additional pass to the event, 
which can be used for staff or for 
customers and clients

 � Logo in the event program next to 
you session

 � Company listed on the event web-
site as a ‘Premier sponsor’

 � On Site Branding Including logo in 
the workshop room and displayed 
on at the venue throughout the 
day

 � Attendee Database

Sponsorship Opportunities
As with all AdMonsters events, OPS is 
made possible in part by the generous 
support of sponsors. OPS offers a 
variety of Sponsorship opportunities 
that will allow select companies to pro-
vide thought leadership around their 
areas of expertise. For others OPS 
allows companies to maximize their ex-
posure to a senior group of influential 
leaders. There are a limited number 
of sponsorship slots available and are 
descibed in detail below. If you are 
interested in learning more, please 
contact us at sales@admonsters.com.



What you receive:
 � 5 minute introduction
 � Complimentary pass for your 
speaker

 � 1 free pass to the event for 
staff or customers or clients

 � Logo in the event program next 
to your “Focus On “ session

 � Company listed on the event 
website as a ‘Supporting Spon-
sor’

 � On Site Branding in workshop 
room for the duration of pre-
sentation and logo displayed on 
screens throughout the day

 � Attendee Database

What you receive:
 � Shared among up to 3 companies
 � Welcome toast
 � Host the open bar
 � Listed on event website and in 
the program as ‘OPS Wrap Party 
brought to you by...’

 � 3 free passes to the event, which 
can be used for staff or for 
customers and clients

 � Logo in Program Guide
 � Branding throughout the party
 � Attendee Database

What you receive:
 � Corporate branding throughout 
the lounge

 � Listed in program guide and on 
website as “Networking Lounge 
Sponsored by” 

 � 3 complimentary passes to the 
event

 � All-day, exclusive branding take-
over of the networking common 
area

 � Full Attendee Database

OPS Focus On...
$5,000 - 4 Available
A large portion of the sessions will be 
led by subject-area experts. These 
will include deep dives on subjects 
including: online video advertising; 
workflow & process management; 
yield management systems; emerging 
technologies; data monetization; ad 
exchanges and networks; and many 
more. As a sponsor, you will have an 
exclusive opportunity to introduce 
and frame the topic. This gives you 
a chance to demonstrate your com-
pany’s subject-area expertise. Each 
track will only have one sponsor.

The Wrap Party
$20,000 - Exclusive 
The wrap party will be the events pre-
mier networking time and will enable 
you to host the end of a wonderful 
day. The action kicks off after the 
meetings concludes. Treat clients, 
prospects & peers to 4 hours of fun. 
Host the open bar, plan a cool activity 
and meet new people. 

Networking Lounge
$10,000 - Exclusive
The hub of the day’s activities is the 
common area. People come here to 
meet up, find friends and colleagues, 
check e-mail, surf the web, and get re-
freshments throughout the day. This 
is an exclusive opportunity to own this 
important aspect of the conference.



What you receive:
 � Listed as ‘OPS Sponsor’ in event 
program and on website

 � 1 Attendee
 � Distribution of materials at the 
event

 � Attendee Database

Branding Sponsorship 
$4,500 - (5 available)
Get your brand seen by hundreds of 
ad ops and technology leaders. The 
branding sponsorship is a cost-ef-
fective way to show your company’s 
support for the ad operations com-
munity. Attendees will see your brand 
throughout the forum and you’ll be 
able to distribute materials about 
your product while on site. For get-
ting your name out there on a bud-
get, there’s no better way than by 
supporting OPS.
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There are a limited number of sponsorship slots available.  
Contact sales@admonsters.com now for more information.
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